
Admission
 >ENG4U and five additional 4U/M courses
 >Estimated minimum range for admission: 75%–80% 

Focused Academic Program
Our students learn how to communicate and develop 
the skills to use different media platforms to meet 
tomorrow’s needs. During the first two years, 
students are introduced to various media and study 
the historical, social, cultural and ethical aspects of 
the industry through courses that challenge them to 
think, read and write critically. 

Following second year, students will choose one of 
five specializations:

 >Digital Communications: Create multiplatform 
content; work with web design, audio and 
videography.

 >Journalism: Explore print, broadcast and online 
journalism with a strong focus on writing, editing 
and pitching stories.

 >Media Business: Learn the business of managing 
media sales, marketing and advertising.

 >Public Relations: Learn corporate communications, 
media relations and event management using 
various tools, including traditional and social media.

 >Visual Communication: Learn the fundamentals of 
photography combined with elements of production 
design and videography. Learn to create, manipulate 
and edit images, design concepts and video.

EMERGE
In fourth year, students organize EMERGE, a 
groundbreaking media project that brings together 
all five specializations. It’s a print and online 
magazine, a one-day conference, three websites, 
a photography exhibition, a media strategy and 
a national awards program for Canadian media 
students. Students plan, collaborate and produce 
multiple projects simultaneously. 

The EMERGE Conference encourages dialogue and 
learning amongst young people interested in media 
and industry professionals through an exciting one-
day series of panels and workshops. EMERGE Media 
Awards is organized by our Media Studies students 
to celebrate and showcase the quality achievements 
of postsecondary students nationwide. EMERGE 
magazine serves both events as a printed program 
offering in-depth articles on current industry trends 
highlighted at the Conference and Awards.

Sample Courses 
 >Internet Survey & Research 
A hands-on overview of online research. Students 
are introduced to the variety of resources offered 
through the Internet for research purposes. They 
discover how to sort through the increasing amount 
of online material efficiently and productively. 

 >Visual Communication and Design 
An introduction to the theory and practice of visual 
design as a form of social communication in print 
and broadcast media. The course enables students 
to develop skills in visual design and to develop the 
critical tools necessary to apply those skills.

 >Introduction to Media Writing 
Covers the theory and practice of writing and 
editing for media publications and public relations 
purposes. It examines the usefulness of these types 
of communication and analyzes the differences in 
journalistic and public relations intent. Students study 
and practice writing news stories, news releases, 
speeches and other forms of media writing.

Industry Connections: 200 Hours
After their third year (i.e., in summer or fall), 
students complete an internship of more than 200 
hours. Internships have included Walt Disney Studios 
Canada, CBC News, NKPR Inc., Flare, The Hospital for 
Sick Children, Maple Leaf Sports & Entertainment, 
CBC’s “The National” and CTV’s “The Social”. 
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Access Technology
Students have exclusive access to a variety of the 
latest industry tools, technology and resources. Our 
multimedia production facility has high-definition 
video; a green screen; edit suites; facilities for 
photography, videography and streaming broadcasts; 
and mobile technology.

International Hands-on Experience
Study Abroad (10 to 12 days) 
In the International Field Study course, students are 
part of a small group on professor-guided study tours 
where concepts discussed in class are put into context. 
And because all study abroad courses are partially 
subsidized by the University, the opportunities are 
within reach.

In 2018, one of the media-specific trips is heading 
to Denmark and the Netherlands where students 
will consider freedom of speech and toleration 
throughout the countries’ histories and cultures. 
Visits will include local media outlets, the Van Gogh 
Museum, the University of Amsterdam and the 
International Criminal Court. From the Danish and 
Dutch experience, students will consider the lessons 
learned and implemented concerning free speech 
and toleration.

Although trips are themed according to a specific 
program, students may apply for any study abroad of 
interest. 

Student Success
In 2016-2017, our media studies students won 21 
awards, including a Golden Crown from Columbia 
Scholastic Press Association. 

In the past five years, our media students have 
earned more than 80 awards!

Industry Experts
Students get to work with industry experts and 
award-winning faculty in the industry. 

David Bruser: Investigative Journalist, The Toronto 
Star. Winner of three National Newspaper Awards in 
the category of investigations

Pamela Mollica: Vice-President, Communications, 
Canadian Cancer Society. Oversees the integrated 
management, development and execution of all 
strategic communication efforts

Stephanie Matteis: CBC Reporter. Award-winning 
digital journalist: television, radio and online for the 
Canadian Broadcasting Corporation

Transfer Pathways
College-to-University

Students who choose to attend college have the 
potential to continue their postsecondary studies at 
university. 

Block credit transfer pathway 
Students can complete a two- or three-year 
diploma in Digital Communications; Image Arts/
Photography; Journalism; Media Communications; 
or Public Relations from a recognized institution 
and receive a predetermined block of transfer credit 
(up to a maximum of 10 credits) that will be applied 
towards completion of the Media Studies program, 
earning them an honours degree and a diploma at 
the University. Students can finish their studies in 
approximately two or three years. Applicants require a 
minimum cumulative average of 75%. 

General college transfer pathway
Students who are not eligible for the college block 
credit transfer pathway but have a recognized 
college diploma or coursework may apply and are 
eligible to receive transfer credit (up to a maximum 
of 10 credits) towards an honours degree and a 
diploma. A minimum 75% cumulative admission 
average is required for consideration. Time for 
program completion will range based on transfer 
credit received. 

University-to-University

Students who complete courses at another university 
may apply and are eligible to receive transfer credit 
(up to a maximum of 10 credits) towards an honours 
degree and diploma. A minimum 70% cumulative 
admission average is required for consideration. Time 
for program completion will range based on transfer 
credit received. 

Need more information? Contact us.
Jordan Bates, Liaison Outreach Coordinator 
416.798.1331 ext. 6309 
liaison@guelphhumber.ca


